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1 Contact authors. The others are listed in alphabetical order and contributed equally to the paper
The authors regret the information for the funding of their
paper was inadvertently left out of the published version.

The authors should have stated that the contribution of
Jochen Wirtz was partially funded by a grant from the Ministry
of Education, Singapore; Project: Service Productivity and
Innovation Research, MOE2016-SSRTG-059

The authors would like to apologise for any inconvenience
caused.
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