Available online at www.sciencedirect.com JOURNAL OF

e ScienceDirect INTERACTIVE
E;EVIE Journal of Interactive Marketing 53 (2021) 129-129 M A R K E T I N G

www.elsevier.com/locate/intmar

Corrigendum

Corrigendum to ‘The Role of Marketing in Digital Business )
Platforms’ [Journal of Interactive Marketing 51 (2020) p. 72-90] o

Arvind Rangaswamy®' & Nicole Moch®'*& Claudio Felten°& Gerrit van Bruggen‘&
Jaap E. Wieringa®& Jochen Wirtz"

& Smeal College of Business, Penn State University, Pennsylvania, USA
® Marketing Center Muenster, University of Muenster, Miinster, Germany
¢ MUUUH! GmbH, Osnabrueck, Germany
4 Erasmus University, Rotterdam, the Netherlands
¢ University of Groningen, Groningen, the Netherlands
" NUS Business School, National University of Singapore, Singapore
! Contact authors. The others are listed in alphabetical order and contributed equally to the paper

The authors regret the information for the funding of their of Education, Singapore; Project: Service Productivity and
paper was inadvertently left out of the published version. Innovation Research, MOE2016-SSRTG-059

The authors should have stated that the contribution of The authors would like to apologise for any inconvenience
Jochen Wirtz was partially funded by a grant from the Ministry caused.

DOI of original article: https://doi.org/10.1016/j.intmar.2020.04.006.

E-mail address: n.moch@uni-muenster.de (N. Moch).

https://doi.org/10.1016/j.intmar.2020.09.002


http://crossmark.crossref.org/dialog/?doi=10.1016/j.intmar.2020.09.002&domain=pdf
n.moch@uni-muenster.de
https://doi.org/10.1016/j.intmar.2020.09.002
https://doi.org/10.1016/j.intmar.2020.09.002
https://doi.org/10.1016/j.intmar.2020.09.002
https://doi.org/10.1016/j.intmar.2020.09.002

	Corrigendum to ‘The Role of Marketing in Digital Business Platforms’ [Journal of Interactive Marketing 51 (2020) p. 72–90]



